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ANALISIS FAKTOR MOTIVASI KE SET LOKASI FILM PENGABDI 
SETAN  
ABSTRAK 
Muhammad Gading Pamungkas 
NIM : 1404261 
 
 
Berdasarkan berbagai macam fenomena  film induced tourism baik di Indonesia 
maupun di belahan dunia lainya membuat tema penelitian  ini menjadi menarik 
untuk diteliti .    Penelitian ini merupakan penelitian analisis faktor motivasi yang 
berdasarkan hasil penelitian sebelumnya dari  Singh, Kamal and Best, Gary 
(2004) Film-Induced Tourism: Motivations of Visitors to the Hobbiton Movie Set 
as Featured in The Lord Of The Rings. 
Yang dimana di penelitian ini terdapat hasil 6 faktor yang mempengaruhi , namun 
setelah dilalui berbagai macam uji maka didapatlah 4 faktor yang mempengaruhi 
yaitu faktor Novelty , Aktualisasi diri , iconic attraction , dan juga seeking 
dimension. Dengan faktor novelty  menjadi faktor dominan yang paling 
mempengaruhi. 
 
 
 
Kata Kunci : Faktor Motivasi, Motivasi Pengunjung , Film Induced tourism 
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ANALYSIS VISITS MOTIVATION FACTORS TO SET LOCATION 
PENGABDI SETAN FILM 
 
ABSTRACT 
 
Muhammad Gading Pamungkas  
1404261 
 
Based on various phenomena of induced tourism films both in Indonesia and in 
other parts of the world, the theme of this research becomes interesting to study. 
This research is a motivational factor analysis research based on the results of 
previous research by Singh, Kamal and Best, Gary (2004) Film-Induced Tourism: 
Motivations of Visitors to the Hobbiton Movie Set as Featured in The Lord of the 
Rings. 
Which in this study there are 6 factors that influence, but after various types of 
tests have been passed, there are 4 influencing factors, namely the Novelty factor, 
Self Actualization, Iconic attraction, and also seeking dimension. With novelty 
factors become the dominant factor that most influences. 
 
 
 
Key Word : Visit  Motivation, Factor Motivation , Film Induced tourism 
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